
CREATING SHARED VALUE 
Nestlé and Nestlé Purina in the U.S. 



Nestlé and Nestlé Purina -- We’re Focused on Creating 
Shared Value in Every Aspect of our Business: 

• Nutrition, Quality & Food Safety 
 
• Environment  
 
• Economic vitality and  
    creating quality jobs 
 
• Community Development  



  

  
It All Began in 1867 When… It All Began in 1867 When… 

Henri Nestlé, a German pharmacist, 

developed the first infant formula  

 

Nestlé TodayNestlé Today  

• Today, Nestlé is the world’s largest Nutrition, Health & Wellness 

company and is committed to improving the nutritional value of  

our products without compromising taste. 

• Nestlé brands are known on every continent, and some products – 

like Nescafé, Carnation and Maggi – are sold in more than 100 

countries worldwide. 



  Nestlé Today Nestlé Today 

• Headquartered in Vevey, Switzerland 

• 2013 Sales: $99 billion 

• 333,000 employees worldwide 

• Largest global R&D network of  any food company 

Vevey, Switzerland Vevey, Switzerland 
    



  

Named one of  “World’s Most Admired 

Food Companies” in Fortune magazine for 

the 17th consecutive year, Nestlé provides 

quality brands and products that bring 

flavor to life every day. 

 

Consumer Food Products 2014 

1. Nestlé 7.98 

2.Unilever 7.24 

3. PepsiCo 7.15 

 

Nestlé 
One of the World’s Most Admired Food Companies 
Nestlé 
One of the World’s Most Admired Food Companies 



  
Nestlé in the United States Nestlé in the United States 



Nestlé Purina – a Snapshot 



Purina Commitment to Nutrition,  
Quality & Food Safety 



Nutrition Philosophy 

We believe in creating food that 
nourishes the whole pet, from 

giving them energy to chase a ball or 
conquer a feather, to providing them 
with cutting-edge nutrition that gives 

them more healthy, happy years. 



Commitment to Nutrition 

• Team of more than 500 global scientists aiming to make 
discoveries that better the lives of pets everywhere 

• Variety of products for dogs and cats that provide 
balanced nutrition, as well as special diets for canine 
athletes, sensitive skin & stomach, grain-free, indoor cats 
and weight management  

 



From Source to Bowl, the Quality of our Food is 
Assured by: 

• Meeting or exceeding FDA, USDA or AAFCO standards 
 
• Stringent standards for suppliers 
 
• On-site QA labs and staff 

 
• Sophisticated tracking systems 

 
• Food Safety Management Systems 
 
99% of Nestlé Purina brand pet food products sold in the 

U.S. are made in the U.S.   



Purina Commitment to the 
Environment  



Sustainability Related 
Initiatives have Long 
Been Part of our Business 
Plan 



We Take a Life Cycle Approach to Manage What 
Matters Most 

Our sustainability-related 
efforts encompass the full 
life cycle of our products.  
 
This means everything from 
sourcing ingredients responsibly to 
using energy, water and raw 
materials most efficiently, to 
utilizing protective and 
increasingly recyclable packaging 
while optimizing the amount of 
materials used, to transporting 
products using highly efficient 
methods. 



Purina is Involved in  Responsible Seafood and 
Soy Sourcing Programs 
 

Tracking our  
Supply Chain 

  
NPP Leadership of 

 Nestlé's Seafood RSGs  

Seafood has been our largest effort to date.  good progress has been made: 

NGO partnerships in place 

Purina is also involved in Soy Responsible Sourcing Guidelines implementation  
Supply chain tracking in Brazil, 
Argentina and the US  

NPP Leadership of  Nestlé's Soy RSGs  

Marine NGO Partners Apply Tools and  
Expertise to Assess Source Fishery Health 

http://images.google.com/url?sa=i&rct=j&q=ProForest&source=images&cd=&cad=rja&docid=L7QMDoDPZtnErM&tbnid=H4JvtAKH64SYNM:&ved=0CAUQjRw&url=http://www.isealalliance.org/online-community/organisations/the-proforest-initiative&ei=JjK2UYXPHeSUiAK3_YDoDw&bvm=bv.47534661,d.cGE&psig=AFQjCNHNPriP2WknJurqUGUHR_yeAssZAA&ust=1370981259946111


Manufacturing:  NPPC has Made Significant Progress 
in Reducing Water,  Energy And Waste  

ENERGY 

WATER 
Reduced gallons per ton of pet food produced in 
wet plants by more than 23 percent from 2004 - 
2012 

 

WASTE 
St. Louis Campus Recycling Results 

Reduced energy usage by 
7.2 percent per ton of pet 
food produced from 2004 
- 2012 

11% reduction of 
food waste per 
ton of product 
from dry plants 
achieved since 
2010 
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Solar Power 

As of 2014, we have 
solar arrays at five 

locations and annually 
generate over 1 

megawatt of solar 
power. 



Optimizing Packaging 

• By moving to large polyproplene 
woven bags for Beneful pet food 
alone, we reduced packaging 
weight by more than 2,000 tons.  

• When possible, we use 
materials from sustainably 
managed renewable sources 

• We support initiatives to recycle 
or recover energy from used 
packaging  



  

NPPC is Committed to  Reducing Packaging Impact 
and Providing Recycling Advice to Consumers   
  NPPC is Helping Consumers to Recycle Packaging or 

Dispose of Properly – Purina.com 

  

   

Purina is Reducing Package Weight and Using 
Stronger, Lighter Materials 

 

Package Recyclability is 
the Top   

Consumers are Looking to Manufacturers 
for information on packaging disposal 

 

 

Natural Marketing Institute 

http://www.bing.com/shopping/purina-tidy-cats-scoop-immediate-odor-control-formula/p/DCE4B867A354DF035012?q=tidy+cat&lpf=0&lpq=tidy+cat&FORM=EGCA&lppc=16


Polypropylene Pet Food Bag Recycling Pilot: 
Atlanta Q2 2015 



Optimizing Transportation from Factories to 
Retailers 

93 percent of our products by value are transported in EPA 
SmartWay trucks and rail.    

  

New ways to load boxcars allow more 
product per load and therefore less loads 
shipped.   
 



Carbon Neutral Shipping: Pilot to Measure and 
Managing Our E-commerce Footprint 



Green Buildings 

Danforth Building (St. Louis)  
LEED Gold 

 
Purina Event Center (Gray Summit, Mo.)  and Office Building (Oklahoma City)  

LEED Silver 
 

Two Office Buildings (St. Louis) 
US. Environmental Protection Agency’s Energy Star Certification  



  

Consumer Communications: Telling Our Story  

Earth Day St. Louis 2013 

Aluminum Can Recycling Promotion 

Facebook.com/Purina 

Purina.com/Sustainability 



Purina Economic Vitality and 
Creating Quality Jobs  



In 2013, we invested 
approximately $229 million 

across many projects in North 
America. 

Investing in our Business 



Investing in our People  



Purina Event Center, Gray Summit, Mo. 

Diversity & Inclusion 

We recognize that in order to have the best products, we must 
openly embrace diversity of all types.  

We value individual differences that bring us closer together to 
empower, inspire and impact the lives of others. 

Nestle Purina U.S. was 
named as one of the top 
100 employers in 2013 
by Diversity Employers 
Magazine 



Purina Event Center, Gray Summit, Mo. 

Recent Awards:  



Q&A 

Community Development  



In 2013, Nestlé Purina donated 
approximately $5.2 million to U.S. 
pet-related charities and other  
community organizations and  
civic groups 



Commitment to Pet Welfare 
  Real pets. Real people. Real change.  

Touched the lives of more than 250,000  
homeless pets and brought to life our true 

belief that pets and people are better 
together  





PETCARE PRIDE DAY:  
An annual day of team-building through community service 



Nestlé Purina and associates across North America contributed 
more $1.5 million in 2013 to United Way 

United Way 



Education: Purina Farms 

The 350-acre attraction, which features a visitor's center that is 
operated at no cost to guests, focuses on children ages 3-12 as a 

means to creating a more empathetic, respectful and responsible 
society when it comes to relating to others, including dogs and cats.  



Education: Veterinary Schools  

For more than a decade, the Nestlé Purina Veterinary 
College Program has established strong relationships 

with all 28 U.S. Veterinary Schools 



Q&A 

Q-&-A 


